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TAITRA launched the first Halal
Taiwan Week on September
14-16, 2021
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GLOBAL UPDATE

TAITRA launched the first Halal Taiwan Week
on September 14—-16, 2021

Launched by Taiwan External Trade Development Council (TAITRA), the first
Halal Taiwan Week was held virtually with its official announcement on September
14, 2021 through a live online broadcast. The three-day event aims to advertise
local firms and introduce a Muslim-friendly environment in Taiwan with a series of
activities, including an online International Halal Industry Webinar, one-on-one online

Business Matchmaking, and an online show of Halal products.

Online Halal Taiwan Week kicked off with a livestream opening ceremony
and online International Halal Industry Webinar. The following notable speakers
were invited: Mr. Fazal Bahardeen, the founder and CEO of CrescentRating;
Prof. Dr. Faridah Hj Hassan, Deputy President of World Academy of Islamic
Management; Dr. Ibrahim Oreagba, Chairman of the Halal Certification Authority
Nigeria; and a sales representative from Camangi Corporation, the first textile

company that obtained Halal certification in Taiwan.

During the three-day event, the online website showcased more than
60 premium Halal products suppliers from Taiwan. This event was expected to
garner the attention of over 400 businesses from several countries like Indonesia,
Malaysia, the Philippines, UAE, Turkey, and some African countries. More than 50

online business matching meetings were held.

In April 2017, TAITRA was entrusted by the government to set up the Taiwan
Halal Centre and help promote the Taiwanese Halal industry. The Center has
continued to help Taiwan’s halal industry in terms of exposure and export to the
Muslim market. After many efforts, Taiwan’s Muslim tourism-friendly image has hit
record high. In 2021, it was ranked second among all non-Organization for Islamic
Cooperation (non-OIC) countries in terms of Muslim-friendly travel in the “Global
Muslim Travel Index (GMTI).” Taiwan tied with the United Kingdom in second
place and trailed only Singapore. The survey provided some exciting good news for

Taiwan’s tourism industry amid the challenges of the COVID-19 pandemic.

In recent years, industries of various fields such as agriculture, seafood,
processed food, food flavoring, healthy food, bio-tech, pharmaceutics, cosmetics,
and so on, have applied for Halal certification. There are around 700 Halal product
manufacturers in Taiwan to serve the vast Halal market. Hence the Taiwan Halal
Center (TAITRA) has officially launched the Taiwan Halal Products Online Show to
demonstrate all the excellent Taiwan products with Halal certification to the global
buyers. There are six categories such as halal ingredients, halal food, halal health
biotech, halal cosmetics, halal daily necessities, and other halal products. And more
and more vendors will be updated to the website in the near future.

For more information, please visit at https://halaltaiwan.taiwantrade.com/EN/
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